Winners

Burl Adkins
Chairman & CEO
Global Technology
Associates

Sharon Cannarsa

CEO/President

Systrand e
facturing Corp.

Manufacturing Cory Scoth IO

David Fry Pr(.-s_ident e
President Peninsula Capi

Fry Multimedia Inc. Partners L. L.C.

J.C. Huizenga C}lui.n Saudhl: !
Chairman President & CEO

National Heritage Academies Inc. NYX Inc.

Charlie Janis A. Ram Thulunm
CEO President & CEO

Nilutdoors.com RamaTech L.L.C.

Arnold Mikon lfﬂl‘tfll Wilson
Chairman & CEO President
‘-f"

SmithGroup Ine. Central Distributors

of Beer Incr\
«N .

The Michigan Entrepreneur of the Year program has
honored successiul entrepreneurs since 1989. The award
recognizes companies based on their operating growth
during a minimum period of two years and on growtn in
gmployees, earings and revenue. Entrepreneurs also are
judged on their social and community efforts.

Ernst & Young is the founder and producer of the
Entrepreneur of the Year award. The program is nationally
sponsored by USA Today, CNNfnand CNN, the Nasdagq
Stock Market and the Kauffman
Entrepreneurial Leadership at tr
Kauffman Foundation. Michigan spons
Detroit, Comerica Bank, Crain's Detroit Business, t
firm of Dykema Gossett PLLC, Marsh USA Inc., M
Investments, WIR Radio, WOOD 1300 Radio, Warr
Noraross & Judd LL.P. and the Grand Rapids Business
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Jonn Behrman
CEO

Beyond Interactive
Ann Arbor

Personal:
Behrman, started
his company out
of his fraternity
house while a
student at the
Universiy of
Michigan Busi-
ness School in
73 ey 1995, using credit

cards to finance
the start-up.

Company: Beyond Interactive bills
itsell as an interactive marketing
agency and, since June, has been an
independent subsidiary of Grey Glob-
al Group (Nasdag: GREY), a global ad
firm. It offers online media planning
and buying, campaign management
and other services. Revenue in 1999
was just under $7 million.

Philosophy/strategy: “If we can
make our clients successful, we will
be successful as well."”

Key hurdle: “Not enough time in the
day to do everything we want to do.”

Future: Becoming a global power-
house in the interactive ad world
within the next two years.

— Amy Mindell

b e

Jacques Nabil Habra
President and GM

Web Elite Inc.
Ann Arbor

Personal: Habra started his compa-
ny while earning
dual honors de-
grees in English
and philosophy
at University of
Michigan and to-
day, at 26, owns
85 percent of com-
pany, valued at
$30 million.

Company: Web

Elite specializes

in creating Web applications that

replicate business processes and fo-

cuses on systems that enhance com-

munication and add value to an orga-
nization’s husiness model.

Since its 1995 inception, the com-
pany has never had an unprofitable
month. Last year's revenue was $1.7
million and this year will reach $6
million; the company employs 24,

Philosophy,/strategy: Habra strives
to “macro manage” his staff and en-
courage employee autonomy. As an
added incentive, he gives employees
partial ownership.

Key hurdle: Because Web Elite ser-
vices can leverage many vertical
markets, Habra must select which
niche areas to focus on next.

Future: Establishing a global pres-
ence,

— Amy Mindell




