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ANN ARBOR, Mich.

When consumers respond
to survey questionnaires, it
usually takes weeks or months
for the results to filter back to
company executives,

But Web Elite, a small soft-
ware and Web page design
company in Ann Arbor, has de-
veloped a program that analyz-
es survey results in minutes,
letting companies quickly ad-

polling. The information is im-
mediately added to a database
on an Internet site.

Using the Web Elite soft-
ware, Hewlett Packard officials
can analyze the data and deter-
mine if there is a problem. The
process can be done in a few
minutes by someone with ac-
cess to the Internet and a pass-
word,

Marketing experts say the
Web Elite software has gained
the attention of many company
executives.
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just to changing trends on a
daily basis.

Marketing experts say the
software, currently used by the
computer maker Hewlett Pack-
ard and others, has the poten-
tial of saving companies mil-
lions of dollars by allowing
them to correct problems be-
fore they linger too long.

*Our software allows some-
one to go in and slice and dice
the data any way they want in
real time,” said Jacques Habra,
founder of Web Elite. “If you

survey software

“The sad fact is that compa-
nies are not accustomed to get-
ting real-time results,” said
Len Wanetik, a business mar-
keting consultant in West
Bloomfield Township, Mich.
“But now in a rapidly chang-
ing market, they can make
some critical decisions that are
based on current data.

“If T can cut just two weeks
off a cycle by using this soft-
ware, it's a tremendous differ-
ence. You don't want to have to
wait four to six weeks to dis-
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see a trend developing in the
morning, you can change
things by the afternoon.

“The key is real time. The
data is always current. This
puts valuable information in
the hands of people that can
use it.”

In the case of Hewlett Pack-
ard, the company is constantly
surveying its customers to de-
termine their satisfaction and
loyalty. Some of the data is col-
lected from warranty cards, In-
ternet surveys and telephone

cover you have a problem.”

Habra founded Web Elite in
1995 while still an undergradu-
ate at the University of Michi-
gan. He started by designing
Web pages, but branched out
into other communication-re-
lated areas of the Internet.

Today, Web Elite has a doz-
en employees with sales expec-
ted to reach $1.4 million this
year and more than double
that in 2000. He hopes to take
the company public in late
2001.




